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drive your online business

[drive]
v. drove, driven, driving

To move along or advance quickly as if
pushed by an impelling force
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« What is Web Analytics?
— Data Models
— Avalilable Information
— Visitor Identification
« Campaign Optimisation
— The Ad Vendor’s View
— The Site Manager’s View
 Behavioural Targeting
— Integration iy e
— Emall
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what is web analytics?

« Page Statistics (Reporting)
— Page Views & Visits
— Volumes & Dashboards

 Enterprise Analytics § .
— Wisdom of the Crowd o
— Individual Visitors
e Browsers
» Prospects Analytics .é

* Customers / Donors
— Profiling & segmentation
— System integration

Statistics
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web analytics data models

Page View Centric Visitor Centric
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avallable information

» Geography - Country / Region (Town)

e Campaigns — Email / Promotions / Affiliates / Banners / Links / Offline
e Search Terms - Search Engine / PPC

e Forms - Business data (Site Search / Interest / Demographics)

e« Content — Pages/ Channels

e Calendar - Dates / Times / New / Repeat / Frequency / Recency
 Technical - Browser / Operating System / ISP / Organisation

e Commerce - Products / Values / Currency

* Inference:
— Needs, Wants, Desires, Preferences, Affinity, Attitudes etc.
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visitor identification
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<’¢ Achieving a match
— Register / Log in
— Form-fill
— Email open
— Email click-through

e Life-long visitor history
e The holistic view
A person, nota PC
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campaign optimisation

The Ad Vendor’'s Model

(justifying the cost of a click-through)
e Event centric

* Double counting

Click Click

\—» Visit \—» Visit
.

(30 day period)
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campaign optimisation

The Site Manager’s View
(attributing the value of a conversion)
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Campaign Campaign Campaign Campaign
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Integration
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behavioural targeting — email

 Responsible holidays & travel
« PPC/SEOQO /Email/ Affiliates / Links

 Regular Emalil Newsletter
— Special promotions

— New destinations
« Infrequent purchase @’
° DeCImmg open rates respapsiblelr_u?el.:um
B Send more,) holidays that give the world a break

— Improve targeting
— Personalise
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behavioural targeting - emaill

Replies to this email can't be read - try our holiday match service instead.
See an online ezine here. To stop these emails unsubscribe bere.

theresponsibletraveller

a better way to see the world responsibletravel.com

Standard Personalisation —————

Get ceNTred - Australia's
Outback Northern Territory»

Dear Sl ™my e

This week we've chosen some of our favourite adventures, from seeing orangutans in
Borneo to exploring the Australian Outback, as well as ways to challenge yourself and
a few holidays closer to home.

Justin and the responsibletravel.com team

Behaviourally Targeted
Promotions

Interested in beach holidays? »

T

- Search terms used
Pages visited

Sardinia beach Beach holiday in Tiha Grande Lesvos beach Zanzibar beach

hotel in Bari Sardo, Cirali, Turkey ecolodge resort, Greece holiday
Ttaly From £690 per chalet accommodation, £665 - £1805 (7-14 accommeodation
From €55 - €120 per per week Brazil nights) inc UK flights From US $60 - US §135
double room per night mare From approx £35 - £54 more = per person per night
more » per room per night more =

more >

Standard Promotions »» More holiday selections

Discover the Uluru tour in the Northern Territories more = FREE
Northern Adventure in Australia's Red Centre from AU §725 (3 days) ex flights Rough Guide or
Territory » Kakadu National Park tours more » £10cash”
Discover this warld heritage site from AU 1890 (5 days) ex fights when you book a "'P"dﬁll'-
Plus entry into our 'Win a
- Australian outback tours from Alice Springs more = holiday’ prize draw.
Explore the Australian outback from AU $992 (4 days) ex flights —=, e
West MacDonnell Ranges tours more = IC}Q
The best of the Alice Springs region from AU $512 (4 days) ex flights o3
Sy O,
Arnhem Land cultural tours more = ‘5’

Culture and wildlife in Armhem Land from AU §1960 (5 days) ex flights
{* or oquienl €, 5]
claim here >
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behavioural targeting — direct mail

. . R ]
* Direct Mall
_ Personal September 2007

— Actual dates / places
— Call to action
— Matched to preferences

‘‘‘‘‘
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behavioural targeting — direct mail

Where will you be sper

The Hudson'’s
Holiday Calendar

"
Bt B E

Remember Lanzarote?

(EEEEEKEE KX XX]

'"E'EEEEEEEEEERENR
QOctober 2003

Sth November, flew
back. to Gatwick

Where will you be spending d

your holiday in 2007? S

Visit your local shop: 8/ 10 White Hart Street, High Wycombe

Call 0870 167 6512 '
co.uk
Switch to Sky Digital 637 b oo mersey s N
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behavioural targeting — direct mail

[l ®
The Hudson'’s The Hudson’s
Holiday Calendar Holiday Calendar
Where will you be spending your holiday in 20077 Where will you be spending your holiday in 2007
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www.intellitracker.com
0845 680 1920
dhudson@intellitracker.com
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