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How research was done

The changing services of insight

Use of donor insight across organisation
Increase or decrease in amount of data

Could your organisation do more with data?
What are the barriers to doing more with data?
Time spent on different activities

Prioritization of time

Confidence in your own skills

What will next year look like?

Buried treasure worth £1,000
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Many thanks for taking the time to tell us about your analytics / insight function within your
organisation.

This benchmarking study is in response to member feedback and should provide valuable
information to help you understand howr you compare to others and help with developing best
practice principles.

It's the 4th year we have run it and we are capturing some insightful trending data which will be
shared at the conference.

Your responses can be anonymous if you wish and this option is at the end of the survey.

The survey should take no longer than 7 minutes to complete.
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Data Analyst
Insight Manager
Director
Managing Director
Senior Reporting Analyst
Database Manager
Data Base Marketing Analyst
Insight Analyst
Committee Assistant
Marketing Programme Manager
Analyst
Client Service - Content & Planning
Managing Partner
Fundraising Database Analyst
Database Marketing Manager
Senior Insight Manager

Senior Campaign Planning and Targeting Officer
Data Coordinator
Individual Giving Planner
Data Planner
Owner
Data Strategy Consultant
Head of Marketing Services
Data Visualisation
Insight and Analysis Manager
Database Analysis Executive
Marketing Data Analyst
Database Analysis Manager
Prospect Researcher
Database and Fundraising Support Manager

Data Insight Manager
Database and Insight Marketing Manager
Head of Supporter Information

Assistant Director Strategy Development and Busin
Innovation Officer
Database Marketing Analyst
Management Information Reporting Lead
Database Marketing and Reporting Manager
Marketing Analyst
CRM Manager
Marketing Planner
Development Operations Manager
Planner
Digital Analyst
Researcher - Supporter Insight
Direct Marketing & Database Manager
Senior Data Analyst
Customer Experience Manager
Analysis Manager
Director of Analysis
Head of Research & Insight
Executive Head of Insight
Head of Supporter Insight & Systems
Founder
Innovation Director
Founder / Director
Business Insight Manager
Founder and Planning Partner
Data Analyst Manager

Marketing Database Officer
Senior Insight Analyst
Data Information Manager
Data Analysis Manager
Performance & Insight Lead
Strategic Planner
Policy Advisor
Supporter Communications Planner
Research & Data Manager
Supporter Segment and Value Manager
Selections & Analysis Manager
Trustee
Senior Consultant
Direct Marketing Manager,
Senior Fundraising Database Analyst
Projects Officer
Web & Digital Communications Specialist
Fundraising Insight Manager
Stats Guy
Fundraising Officer
Supporter Care and Insight Manager
Grants and Philanthropy Manager (Research)
Supporter Insight Manager
Head of Analysis
Supporter Services Manager
Head of Charity Development
Development Research Manager,
Head of Creative
Director,
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Client Service - Content & Planning
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Database Marketing Manager
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Data Insight Manager Marketing Database Officer
Database and Insight Marketing Manager Senior Insight Analyst
Head of Supporter Information Data Information Manager

Data Analysis Manager
Performance & Insight Lead
Strategic Planner
Policy Advisor
Supporter Communications Planner
Research & Data Manager
Supporter Segment and Value Manager
Selections & Analysis Manager
Trustee
Senior Consultant
Direct Marketing Manager,
Senior Fundraising Database Analyst

Assistant Director Strategy Development and Busin
Innovation Officer
Database Marketing Analyst
Management Information Reporting Lead
Database Marketing and Reporting Manager
Marketing Analyst
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Marketing Planner
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Owner
Data Strategy Consultant
Head of Marketing Services
Data Visualisation
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Marketing Data Analyst
Database Analysis Manager
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Head of Analysis
Founder Supporter Services Manaaqer
Innovation Director PP ) g
Head of Charity Development

Founder / Director
Business Insight Manager Development Research Manager,
Head of Creative
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Data Analyst Data Insight Manager Marketing Database Officer
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g Methodology

23 Questions were asked via a self-completion online study
Sample (n) = 59 (approximately 50% of conference attendees)

Sample sourced from people who had registered to attend
this year’s conference

Invitation via email
No incentive offered
4t wave of results.

Where questions are identical, tracking has been shown
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Within which area do you provide a service
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Within which area(s) of Marketing Analytics do you provide a service?

< Reporting | \, . 91%
Segmentation mm—— . 88%

Adhoc analysis/insight projects e.g Ask Point Analysis
Post Campaign Analysis
Supporter Insight
Forecasting !
Predictive Modelling and Scoring
Profiling ¢
Campaign Selections
Strategic Planning

LTV analysis
Spreadsheet Modelling/Scenario Planning e.g. R4 . 2012
Geo-demographic Analysis -
Campaign Design/Testing/Targeting . 2011

Survey Design and Analysis
Prospect Research
Management
Market Research . 21%
Web analytics | 12%
Social Media Monitoring me——— 15%
Factor analysis me—— 18%

Attribution
Economic modelling
Other (Please specify)y=_3%_,
% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
s
fastMAP %&

N (2013)=159. Source: Fastmap Online Study 2013 Pre-conference survey. Base = Conference Attendees
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Within which area(s) of Marketing Analytics do you provide a service?

82%

< Reporting
Segmentation

Adhoc analysis/insight projects e.g Ask Point Anal
Post Campaign Analysi

Supporter Insight
Forecasting —
Predictive Modelling and Scorin=
Profiling

Campaign Selection
Strategic Planning
LTV analysis
Spreadsheet Modelling/Scenario Planning e.g. = 2013
Geo-demographic Analysi H 2012
Campaign Design/T esting/Targetin%

Survey Design and Analys 2011
Prospect Researct

Management
Market Research e ————

Web analytics
Social Media Monitoring
Factor analysis 22%

Attribution 20%

Economic modelling 13%
Other (Please specify)==

% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

st MAP 568
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N (2013)=159. Source: Fastmap Online Study 2013 Pre-conference survey. Base = Conference Attendees
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