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3% 

18% 

15% 

12% 

21% 

88% 

91% 

% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Other (Please specify)

Economic modelling

Attribution

Factor analysis

Social Media Monitoring

Web analytics

Market Research

Management

Prospect Research

Survey Design and Analysis

Campaign Design/Testing/Targeting

Geo-demographic Analysis

Spreadsheet Modelling/Scenario Planning e.g. ROI

LTV analysis

Strategic Planning

Campaign Selections

Profiling

Predictive Modelling and Scoring

Forecasting

Supporter Insight

Post Campaign Analysis

Adhoc analysis/insight projects e.g Ask Point Analysis

Segmentation

Reporting

Within which area(s) of Marketing Analytics do you provide a service? 

2012

2011
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