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Why are we here today?

Nonprofit Donor
Retention is 41%

Sources:
Data: 2011 Fundraising Effectiveness Project (FEP)
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Retention > 90% Retention = 43%
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What about loyalty?

Attitudinal loyalty

A strongfeeling of
support or allegiance
to a cause
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Behavioural loyalty

Whether or not they give
to you again



Loyalty
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Loyalty
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Loyalty
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Hypotheses

> w e

That loyalty can be measured

That we can see what drives loyalty
That loyaltyA more Money

That you can increase loyalty
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Methodology



The research project
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Beaten. Neglected. Starved.

will you help feed a dog like Archie
until we can find him a heme?
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Text FEED to 70099 to give £3
to feed and care for a dog S Archie
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Tenure

Tenure - how long a donor gives for
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Year of
giving

1
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48.6%
40.8%
35.3%
31.1%
27.7%
25.0%
22.6%
20.5%
18.7%
17.1%
15.7%
14.4%
13.3%
12.2%
11.2%
10.4%
9.8%
9.0%
8.3%
7.7%
7.1%
6.8%
6.4%
6.0%
5.7%

(3bout (o] loyalty}



Tenure

4 years and 10 months



Tenure
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Method of Payment

Charity Comparison - Payment Method of Cash Charity Comparison - Payment Method of DD
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Loy:lty

A strongfeeling of
support or allegiance
to a cause
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What drives loyalty? 12 hypotheses

Personal connection



